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We would like to introduce ourselves, Jane & Philip Harris, after establishing 
Waterfront Magazines UK, a luxury lifestyle publication and Abu Dhabi being one of 
our favourite destinations, for us Waterfront Abu Dhabi seemed to be the next step 
for Waterfront Magazines. Our fi rst issue in UAE focuses on luxury, travel, products, 
motoring and all of the luxury areas of life and more.
Waterfront Magazines will be bringing news, culture and knowledge as we hear it, also, 
new resorts, properties, shopping,  spectacular events and developments and stories to 
keep you up to date near and far, UK, Seychelles, Maldives, Abu Dhabi and UAE news.
In this fi rst issue Hayley Coleman takes a look at the “sexiest Rolls-Royce ever built”, 
the Dawn, warming it’s tyres on the roads. Across the world and to the UK with a look 
inside a family run hotel with a Royal appointment to the queen, Th e Goring , Mayfair, 
a favourite of the Queen Mother and  where Catherine Middleton left on the morning 
of her royal marriage to Prince William. With a Royal suite literally fi t for royalty. Still 
in the UK the tallest building the Shard and the Shangri La with views across London 
as never seen before.
Back Home to Abu Dhabi we take a look inside the world famous Falcon Hospital 
with top specialists in falcon care. Desert dreams at Anantara just 2 hours drive 
into the desert across golden sands to experience a mirage of luxury with private 
villas and fi ne dining. 
Geoff  Sewell, founder of entertainment agency Incognito tells Waterfront where it all 
began and why they’re so successful.
Graff  sparkles after more than 60 years, we step back and look at photo shoots recreated 
from the 70”s and hear from Laurence Graff  illustrated with quality and glamour.
With Plenty more to come we hope you enjoy Waterfront Abu Dhabi and we look 
forward to sharing Waterfront Magazines news with you. 

Jane & P hilip Harris

A Note FromThe Editor

Editor
Jane Harris

Design
Lee Clarke

Editorial &
Contributors

Hayley Leaver
Rachel Hayes

Tim Barnes-Clay
Miriam Peers

Sub Editor
Hayley Coleman

Sales
Caroline Hudaly

Jo Tait

London Sales
Sonia Edwards

+44 (0)20 3006 8296
sonia@tmsh.co.uk

Published by
Waterfront Magazines North West Ltd

Tel:  +44 (0) 333 900 3000  
Web: www.waterfrontmagazines.co.uk 

Email: info@waterfrontmagazines.co.uk. 
Strictly copyright all content Waterfront Magazines North 

West Ltd.  Reproduction in part or whole is forbidden 
without the express permission of the publishers. All prices 
included within this publication were correct at the time of 

print. All expressions and opinions demonstrated within this 
publication are those of the editor(s) including contributors. 
Print Distribution: 6,000 (5,000 UAE & 1,000 Worldwide)

CEO: Philip Harris
phil@waterfrontmagazines.co.uk
Editorial Director: Jane Harris 

jane@waterfrontmagazines.co.uk
Head of Design: Lee Clarke

design@waterfrontmagazines.co.uk
Sales: Caroline Hudaly

caroline@waterfrontmagazines.co.uk
Jo Tait

jo@waterfrontmagazines.co.uk
Sub Editor: Hayley Coleman

hayley@waterfrontmagazines.co.uk
Editorial Assistant: Rachel Hayes
rachel@waterfrontmagazines.co.uk

Connect with us via social media:
 @Waterfront_Mag

 Facebook.com/waterfront.mag
NetJets Challenger 350 Luxury Aircraft

9



FeatureFeature

Graff
Diamonds
We take a look back at Laurence Graff  OBE, 
Chairman at Graff  Diamonds more than 60 years on 
for one of the world’s most prestigious jewellery companies

It’s said that throughout its history Graff  Diamonds have 
handled more diamonds of notable rarity and beauty than 
any other jeweller in the world. It is perhaps not surprising 
therefore that Chairman Laurence Graff  celebrates 60 plus 

years in the jewellery industry.
In recognition of this impressive milestone and 

the opening of the brand’s 40th store globally, Graff  
recreates its famous 1970s Hair & Jewel coiff ure, an 
ornate design of diamonds and gems inspired by the 
royal fashions of 18th-century Versailles.

Laurence Graff  said, “Hair & Jewel is a celebration 
of our expertise and success, as we continue to operate 
at the very pinnacle of the industry. “Th is was a 
highly original concept which captured the attention 
of the world’s media and was seen in newspapers and 
magazines around the globe.” 

“Right from the very beginning it has always been about 
the stones for me,” said Mr Graff . He added, “I have always 
been fascinated by diamonds. When I fi rst started working 
in the industry I remember looking at them, studying them 
closely to understand their purity and the way they had 
been cut and crafted.”

Graff ’s journey to world renowned diamantaire started as 
an apprentice at Schindler’s workshop in Hatton Gardens, 
learning his craft on day release classes at the Central 
School of Arts and Crafts. “After three months I was told 
by my employer that I would never make the grade, that 
I had no future in the jewellery industry,” said Mr Graff . 

“I didn’t give up, but moved on with 
more determination to succeed. At 

this early stage in my career I learnt the importance of self-
belief and of trusting one’s instincts.”

Since founding Graff  Diamonds in 1960, Laurence 
Graff ’s legacy has spanned more than fi ve decades at the 
pinnacle of the luxury jewellery industry. Graff  is known 
for the most fabulous jewels in the world, incredible one-
of-a-kind treasures that no one else will have. Our clients 
come to us when they want the very best, a precious jewel 
that will hold its value and beauty, and truly impress.”

Shunning international trends, Graff  draws inspiration from a 
range of other sources, including nature, noble European gems, 
Mughal Indian masterpieces, African tribal pieces and Asian 
motifs, as well as the brand’s own archives.

“Th ere has to be mystique in a jewel. Something enthralling 
and beautiful about it to capture the imagination,” said Mr 
Graff . “At Graff  we don’t follow trends, we do what we 
do and that’s what makes a Graff  piece so special and sets 
us apart.”

“Graff  is also highly unique in its use of minimal platinum 
settings, which allow the beauty and brilliance of each 
diamond to shine through. Our Master Craftsmen spend 
many years at the bench, working to hone the ability to 
enhance and complement a stone the Graff  way.” 

Taking the “Graff  way” to an international audience, 
the brand has opened stores in Asia, Europe and the 
Middle East.

“We have been a family business for many years now 
and that is set to continue,” concludes Mr Graff . “We will 
continue to do what we have always done, fi nding unique 
gems and dreaming up new and interesting ways of using 
them to create the most fabulous jewels in the world.”
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Long Live 
McQueen
In August 2015 Alexander McQueen: 
Savage Beauty at the Victoria and Albert 
Museum proved to be the most popular 
exhibition ever, we look back behind the 
scenes with senior research assistant, Kate 
Bethune to see why it was so successful

As the fi rst and largest retrospective of the late designer’s work to be 
presented in Europe, it’s perhaps not surprising that Alexander 
McQueen: Savage Beauty broke the V&A’s record for the most ever 
advance sales. Fans from every continent and 57 diff erent countries 

around the world snapped up tickets for a chance to see the work of the visionary 
fashion designer Lee Alexander McQueen. 

“Savage Beauty sold more tickets in advance of the doors opening than 
any other V&A exhibition, with 83,910 tickets sold before it opened on 14 
March,” said Senior Research Assistant, Kate Bethune. “David Bowie is sold 
67,000 tickets at the point of opening, which at the time was three times the 
advance sales of any other V&A exhibition. “We expected the exhibition to 
be extremely popular and have learned lessons from holding such sell out 
exhibitions as David Bowie is and Hollywood Costume.”  

Originated by the Costume Institute at the Metropolitan Museum of Art in 
New York in 2011, the exhibition featured McQueen’s womenswear ranges 
from his 1992 MA graduate collection to his unfi nished A/W 2010 collection.

Ms Bethune said: “It has been the dream of both Martin Roth, Director 
of the V&A, and Claire Wilcox, the Museum’s Senior Curator of Fashion, 
to bring Savage Beauty to the V&A, the UK’s home of fashion,” said Kate 
Bethune. “McQueen’s connections with London and the V&A are strong and 
we felt it was important that his visionary body of work was presented in the 
UK. “His bold ideas and fi erce visions changed the landscape of how people 
view vision and continue to astonish and inspire a new generation of creatives.” 

Over 120 accessories and show pieces were displayed in this space, in addition 
to 27 screens showing footage from many of McQueen’s catwalk shows.” 

McQueen was one of the most important and infl uential designers of his 
generation. Th e opportunity to study McQueen’s garments fi rst-hand in the 
archive, and to understand their construction and intriguing material qualities, 
stands out as one of the biggest highlights of working on this project.

Alexander McQueen: Savage Beauty, in partnership with Swarovski, supported 
by American Express, with thanks to M∙A∙C Cosmetics and made possible 
with the co-operation of Alexander McQueen – Victoria & Albert’s most 
successful exhibition.

Model: Alana Zimmer, © Anthea Simms

Model: Karen Elson, © Anthea Simms

Feature

Image Credits: Victoria and Albert Museum, London

Image Credits: fi rstVIEW
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Musical Madness 
Geoff  Sewell, founder of entertainment agency Incognito tells 
Waterfront where it all began and why they’re so successful 

Formed in 2000 by Geoff  Sewell and Simone Lanham, Incognito Artists is an entertainment agency providing 
a wide variety of incredible acts which involve charismatic and professional singers and dancers in bespoke 
‘Incognito’ performance packages for corporate events, private parties, weddings, barmitzvah’s and stadium 
events. Geoff  Sewell tells us the story of Incognito, from the very beginning –  

In 1996 I started on the biggest adventure of all, living the life I had always dreamed of. I left my gorgeous girlfriend 
(now wife) Simone, my wonderful family and my job as an accountant to fl y 9,000 miles from my native New Zealand 
to study at the prestigious Boston Conservatory in the U.S. Life is a daring adventure or nothing. Who wants to be 
mediocre? Life is all about taking risks, doing what you do to the best of your ability. It was the best decision I ever made.

Another 3,000 miles and four years on I found myself performing with two of my best friends, and West End 
superstars, at Elton John’s White Tie and Tiara Ball. Dressed as a Venetian boatman, singing in front of a musical 
legend, I refl ected on how amazing life is. Th at evening we touched, moved and inspired a room full of beautiful souls 
and the Incognito Artists were born.

16 years, 3.5 million album sales with the world’s fi rst opera band that Simone and I created, and 10,000 shows 
later we have gone from strength to strength; from performing at the Royal Albert Hall to the Sydney Opera 
House, anthem singing at Twickenham and the Millennium stadium to intimate dinners and parties at people’s 
homes.  We’ve performed for Royalty, A-list celebrities and shrewd clients who want the best of the best.  When I 
look back over the years I fi nd it incredible how much we’ve changed since our 3 Tenors took to those Gondolas. 
Incognito Artists operates across the world with offi  ces in London and New York, with over 100 leading West 
End and Broadway stars on our books.

We’ve created numerous acts to showcase sensational singers, dancers and actors from all genres, incorporating 
any kind of theme, and we pride ourselves on working closely with our clients to tailor our performances to 
their unique needs, anywhere around the globe.  Bespoke entertainment is our speciality or if you prefer the 
types of ‘surprise’ acts we were the fi rst company to perform in the UK, we provide whatever our clients desire. 
Whether it’s a charity event where the auctioneer falls through a ‘priceless’ painting, to the horror of 300 guests, 
and then breaks into song, revealing his true identity as a West End superstar or whether we’re masquerading as 
a policeman outside No.10 Downing Street before revealing our vocal talents to the illustrious guests assembled, 
the subterfuge ideas are endless for our ‘incognito’ entertainment.  Our unique creative directors can bring any 
vision to life, no matter how big or crazy. We make the ordinary, extraordinary.

I’m so grateful that our team at Incognito Artists and myself are blessed to be part of the special moments in people’s 
lives.  It’s a gift that I never take for granted.  “Life is not measured by the breaths we take but by the moments that take 
our breath away”.  Th at’s what Incognito Artists is all about.

www.incognitoartists.com

Travel
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As the largest museum planned for the Saadiyat Island 
Cultural District, the Guggenheim Abu Dhabi is 
certainly one of its most eagerly anticipated. Currently 
under development, the new 450,000-square-foot 
museum is an experiment in inventive 21st-century museum 

design by internationally renowned American architect Frank Gehry.
Situated on a peninsula at the northwestern tip of Saadiyat Island, it will 

be 12 times the size of the Guggenheim in New York and one of Gehry’s 
most ambitious projects to date.

“Approaching the design of the museum for Abu Dhabi made it possible 
to consider options for design of a building that would not be possible in 
the United State or in Europe. It was clear from the beginning that this 
had to be a new invention,” said Frank Gehry.

“Th e landscape, the opportunity, the requirement to build something that 
people all over the world would come to and the possible resource to accomplish 
it opened tracks that were not likely to be considered anywhere else,” he said.

Surrounded almost entirely by the Persian Gulf, the museum will feature 
135,000 square feet of gallery space and an additional 194,000 square feet 
of exterior exhibition space in an asymmetrical design of plaster blocks and 
self-cooling translucent cones.

Mr Gehry added: “Th e site itself, virtually on the water or close to the 
water on all sides, in a desert landscape with the beautiful sea and the light 
quality of the place suggested some of the direction.”  

Open to the elements, the cones recall the region’s ancient wind-towers, 
ventilating and shading the exterior courtyards in a blend of Arabian 
tradition and modern design. Galleries are organised around the central 
atrium on four levels connected by glass bridges above.

Mr Gehry told Th e New York Times his inspiration for the museum’s 
cooling cones came from tipis. He said: “I was trying to fi gure out a way to 
cool the outdoor spaces and I thought of a tipi. I took some paper and made 
a bunch of tipis and put them around what I considered the public spaces 
on the model as a placeholder to something that had to be solved and the 
client group came here, looked at all the models and picked that one. Th ey 
said, ‘that’s incredible, you really understand our culture’. I couldn’t fi gure 
out what they were talking about, then I realised that a repetitive simple 
shape like a dome is something they are used to in their history.”

He added: “To build a structure like that isn’t the cheapest thing to 
do. I mean you could probably air condition the outside space for less 
than it cost to build that, but it became an important aesthetic element 
that [the client] loved.”

In addition to presenting an innovative vision for viewing contemporary 
art in the context of a desert landscape, the museum will off er a trans-
cultural perspective on art history, with a dedicated focus on Middle 
Eastern art. Th rough its collection, exhibitions, scholarly publications and 
educational programmes, Guggenheim Abu Dhabi hopes to contribute 
to a more inclusive and expansive view of art history that emphasises 
the convergence of local, regional and international sources of creative 

inspiration rather than geography or nationality.
Th e museum’s collection, which will span the 1960s to the present, will 

include site-specifi c commissions for both interior and exterior locations, 
including the iconic cones circling the museum. Works that have been 
acquired and announced so far include Earth’s Skin by El Anatusi, 2009; 
Game Over Long March by Feng Mengbo, 1994; Trapeze by Robert 
Rauschenberg, 1964; La Banquet by Zhang Hongtu, 1989; and Chandelier 
by Ai Wei Wei, 2008.

Mr Gehry also told Th e New York Times: “I think in the end, the 
Emirates’ intentions are to show that these cultures can be together in one 
room and talk to each other. 

“Th ere is a clarity of talking to each other through art, classical music and 
literature rather than trying to politicise, through one-upmanship and all 
the military options that are threatening everybody. It seems that the art 
takes this thread out. It becomes more humanistic. It’s more questioning 
about who we are, why do we talk alike, why can we relate to their art and 
they can relate to our art and why don’t we do more of it and that’s the 
exciting thing. Hopefully, when this building is built it will deliver that 
message and if it does the architecture will be part of something bigger.”

Th e museum will also include art education facilities, archives, a 
350-seat theatre (for a variety of events such as music recitals, dance 
and theatre productions, fi lm viewings and performances), a library, a 
research centre, and an onsite conservation lab, as well as a retail store, 
several cafes and a restaurant.

www.guggenheim.org/abu-dhabi

Feature

Grand Designs
Waterfront Magazine discovers more about architect Frank Gehry’s inspirations and 
aspirations for the Guggenheim Abu Dhabi
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As the inauguration of the Louvre Abu Dhabi approaches - the 
French museum’s fi rst international outpost - Programmes 
Manager Hissa Al Dhaheri and Senior Project Manager Dr. 
Celine Pouyat can’t wait to move into its Saadiyat Cultural 

District home and 9,200 square metres of art galleries.  
First given the green light in 2007, the innovative design by Pritzker 

Prize-winning architect Jean Nouvel has been taking shape on Saadiyat 
Island and its expected art collections have grown to more than 500 pieces. 
Th e fi rst stage of a $27 billion cultural and tourism project, the museum 
will eventually join a branch of the Guggenheim designed by Frank Gehry 
and the UAE’s fi rst national museum.

Dr. Celine Pouyat said: “Th e opening of Louvre Abu Dhabi will mark a 
major moment in the world of arts and culture and it is part of a cultural 
development unparalleled in scale. Both Louvre Abu Dhabi and Saadiyat 
Cultural District are set to attract visitors from every corner of the globe, 
reaffi  rming Abu Dhabi’s position as a cultural hub at the crossroads of 
East and West.” 

“Louvre Abu Dhabi will create a dynamic experience that goes beyond 
its role as an exhibition space,” added Programmes Manager Hissa Al 
Dhaheri. “Th e museum will off er late openings, an auditorium, restaurants, 
shops, promenades and gardens. Th e museum will also be supported by 
diverse public programmes, including temporary exhibitions, lectures 
and performances organised jointly by Abu Dhabi Tourism & Culture 
Authority, in partnership with the French museums, to engage audiences 
of all backgrounds, interests and ages.” 

Poised between sand and sea, Nouvel’s white dome structure, which measures 

180 metres in diameter, covers two thirds of the museum and is an emblematic 
feature of Arabian architecture, evoking the mosque, the mausoleum and the 
madrasa. Underneath this, the outer volumes of the museum recall the Arab 
city and its medina, while large galleries, with their strict geometry and high 
ceilings, off er impressive spaces for the collections.

Dr. Celine Pouyat said: “Its iconic dome with its complex geometric 
pattern hovers over the galleries creating a ‘rain of light’ reminiscent of 
the eff ect of traditional roofs made from interlaced palm leaves. A falaj-
inspired water system, derived from ancient Arabian engineering, fl ows 
through the museum, and outdoor plazas and restaurants provide tranquil 
vistas of Saadiyat Island, Abu Dhabi and the Arabian Gulf.”  

As part of its universal intention, Louvre Abu Dhabi will also present 
artworks in a unique curatorial trail that moves away from the traditional 
chronologies of art history, in contrast to the Musée du Louvre in Paris 
and London’s British Museum. 

Hissa Al Dhaheri added: “Spanning millennia and beginning with pre-
history, the artworks within the museum’s galleries are grouped around a 
specifi c theme that off ers the opportunity for the visitor to witness the 
similarities and diff erences in how civilisations throughout history have 
approached these themes.”  

Crossing history, the art, manuscripts and objects of historical, cultural 
and sociological signifi cance come from various civilisations and highlight 
the universal themes that link humanity – from the most ancient to the 
most contemporary. Th e artworks from the permanent collection will be 
exhibited alongside 300 artworks on loan from leading French institutions, 
including pieces by Leonardo da Vinci, Monet, Van Gogh and Matisse.

With the construction of Louvre Abu Dhabi nearing completion, Waterfront 
Magazine goes beneath its iconic lace dome with its senior management team

Fall in Louvre

Feature

Édouard Manet
(Paris , 1832–1883)

Th e Gypsy
Paris, France, 1862–after 1867

Oil on canvas

www.louvreabudhabi.ae
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A Prestigious
Flight...  
Miriam Peers looks at the power and 
prestige of the falcon in Abu Dhabi, 
and how the Abu Dhabi Falcon 
Hospital supports the falcon population

Arab falconry dates back to around 3500BC and is 
an integral part of desert life and country heritage 
in the United Arab Emirates. Th e falcon has become 
the national bird of UAE and shows a symbol of force 
and courage. 

Falcons played an important role in the lives of the early people in the 
UAE, being treated as members of Bedouin families, hunting for food 
to help them survive in the desert. Today falconry is purely for sport, 
but with strict restrictions over hunting in Abu Dhabi, falconers travel 
to hunt with their birds to Syria or Iraq. With falcons fl own and trained 
daily, the training process hasn’t changed over the years and the skill of 
the falconer is still highly honoured. Training is achieved by developing a 
strong bond of trust between the falcon and its handler. After capturing 
a falcon during its annual winter migration, they’re kept and trained for 
hunting before being released again at the end of the season. Covering 
the eyes of the falcon with a leather hood and depriving it of food makes 
the falcon easier to tame. Th e handler names their falcon and remains 
with it at all times during the fi rst few weeks of training. Th e training is 
conducted by using an artifi cial prey, the so-called ‘lure’. Th is lure might 
resemble the wings of a duck or a rabbit for example. 

Feature
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Before being released back into the wild after hunting season, falcons 
are placed in isolation at the Abu Dhabi Falcon Hospital where they are 
given full medial health checks – Established in October 1999 as the 
fi rst public institution in the UAE providing comprehensive veterinary 
health care services exclusively for falcons. Th e idea behind the hospital 
is to provide the best possible medical care for the falcons of the Abu 
Dhabi Emirate, as well as educate and raise awareness about falcon 
diseases to the falconry community, and conduct research.

Sick falcons are fully examined with blood, radiology, endoscopy and 
bacterial and viral disease testing. Falcons are then sent home with medication, 
hospitalized or kept in the intensive care unit for special treatment when 
critically ill. Equipped with the latest state of the art technology and in-house 
laboratory, the falcon hospital is able to detect diseases in a very short time. 

To ensure the natural falcon population is preserved, the Sheikh Zayed 
Falcon Release Program overseen by the hospital aims to release only 
the healthy falcons they have been rehabilitating as part of a research 
programme – fi tting the falcons with satellite transmitters to monitor 
fl ight paths and provide date, helps to understand the birds and how 
best to prepare them to ensure the greatest success rates.

As well as this the hospital provides education and awareness on 
how to protect diff erent bird species, off ering internship programs for 
veterinary students, nurses, falconers and rehabilitators. Th e research 
work for falcon diseases has allowed the hospital for discover two new 
diseases in falcons over recent years, examining and treating 11,500 
falcons in the last year. Additionally, the Abu Dhabi Falcon Hospital 
has become a major tourist attraction. 

Th e country as a whole makes remarkable eff orts to preserve the 
unique sporting activity of falconry, with Abu Dhabi Falcon Hospital 
playing a major part in this. With introducing the falconry attraction 
for holidaymakers and falcon fanatics, as well as supporting the falcon 
population with its outstanding hospitality eff orts, Abu Dhabi Falcon 
Hospital is a must visit. www.falconhospital.com

Feature
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Travel

Luxury La 
Sultana 
It’s unique, extraordinary with 
remarkable history and the ultimate 
yacht, La Sultana Yacht

W orld-class craftsmanship, the most advanced 
technology, original Berber art, and world-class 
service; all steeped in Cold War maritime history, 
with a hint of James Bond. All aboard La Sultana, 

for the ultimate yacht journey, as this modern classic takes to the 
waters for the fi rst time this winter.

2524 waterfrontmagazines.co.uk



 Th e owners have taken their passion for 
incredible design and attention to detail onto 
the water – La Sultana weighs 823 tonnes, has 
a range of 5,000 nautical miles cruising at 11 
knots and a top speed of 13 knots.

In the heart of the yacht is a swimming pool, 
Jacuzzi and marina beach club, enabling guests 
to dive or glide straight into the water; not 
forgetting the helipad and, for pure indulgence 
Moroccan-style, a superb hammam. Interiors 
have been tastefully designed and include works 
from famous Moroccan artist Jilali Gharbaoui 
and a unique sculpture made from seashells 
which was previously displayed at an Hermes 
store in Paris. Clarins amenities are featured in 
each suite. 

Service on board is provided by a crew of 17, 
and is attentive but understated. Th e toughest 
decision you’ll have to make on board is which 
of the six decks to stretch out and relax on. 
Th ere is a large dining room, extensive lounge 
area with bar, two outdoor lounges for living 
and dining, plus a top deck with outdoor shower 
with surely the best sea views around.

www.lasultanayacht.com

Travel
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Deal or
No Deal
Hayley Coleman talks to the man behind 
Minor Hotel Group’s transformation into a 
global powerhouse

Dillip Rajakarier is a born deal maker. Brokering deals worth 
tens of millions of pounds and hugely expanding a global hotel 
portfolio is everyday business for the hospitality impresario.

As CEO of Minor Hotel Group (MHG) since 2011, he has 
been instrumental in growing MHG’s core Anantara brand 

from just a handful of properties to become a leading operator and developer 
of luxury hotels, resorts and spas around the world.

“In a nutshell, I am driven by passion,” he says. “My personal motto is 
‘winning is not an option, it’s a habit’. I am very transparent and driven; I lead 
by example and strive for success.”

In his eight years with the company he has doubled MHG’s hotel interests, 
from under 30 properties to a total of 133 properties in 22 countries. 

Not content with this, Mr Rajakarier also spearheaded the launch of AVANI 
Hotels & Resorts, MHG’s dynamic upscale brand which launched in late 2011 
in Sri Lanka and currently has 13 properties, with more to come.

Minor Hotel Group is now recognised as a leading Asia-based luxury hotel operator.
Th e UAE is a key destination in MHG’s growth strategy. To date this year the 

company has announced three future hotels in the UAE, along with another in 
Bahrain, its fi rst property in the country, and opened its fi rst hotel in Qatar at 
the beginning of the year – Banana Island Resort Doha by Anantara. 

Mr Rajakarier said: “In February we announced Anantara Dubai Creek 
Hotel in Culture Village with 209 rooms, in partnership with Dubai Properties 
Group, then very recently we’ve announced Anantara Mina Al Arab Ras Al 
Khaimah Resort with 225 guest rooms, in partnership with RAK Properties, 
and AVANI Deira Dubai Hotel with 500 rooms is under development in 
Deira Islands in partnership with Nakheel, our fi rst AVANI to be announced 
in the country. All three properties are scheduled to open in 2018.” 

MHG currently operates nine properties in the UAE. Th ese include six 
Anantara – fi ve in the emirate of Abu Dhabi and one in Dubai, two Oaks 
hotels and PER AQUUM Desert Palm.

Having joined MHG as Chief Finance and Investment Offi  cer in 2007, 
Mr Rajakarier took over the role of Chief Operating Offi  cer the following 
year before becoming CEO. In April 2013 he was also promoted to Chief 
Operating Offi  cer for MHG’s parent company Minor International (MINT).

He says: “My greatest achievement is growing gross profi t and overall 
profi tability for MINT – it has become a truly global company.”

Despite his accomplishments, there is still plenty for Mr Rajakarier to get 
his teeth into with ambitious company goals to meet, as MHG continues to 
transform itself into an international brand.

He is tasked with growing the hotel group to 190 hotels and expanding 
its home grown brands of Anantara and AVANI, in addition to strategic 
acquisitions across the group’s growing footprint. 

For aspiring hoteliers looking to follow in his footsteps, he says: “Th ere is no 
easy way to make money. You have to be passionate and take ownership and 
enjoy what you are doing – it always comes back to passion.”

Travel

Th e core Anantara brand currently comprises 34 properties: 13 in the home market of Th ailand, three in the Maldives, two in Bali, two in 
Vietnam, one in Cambodia, three in China, six in the United Arab Emirates (fi ve in Abu Dhabi and one in Dubai), one in Qatar, one in Zambia 
and two resorts in Mozambique.  Th ere are also more than 10 properties currently under development, including in a number of new countries 
such as Sri Lanka, Oman, Morocco, Tunisia, Mauritius and Malaysia.
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Desert 
Decadence
Jane and Phil Harris experience the mystic 
charm of Abu Dhabi at this desert resort

The Qasr Al Sarab Desert Resort by Anantara is located in the 
largest uninterrupted sand desert in the world, Rub’Al Khali. 

Arriving in Abu Dhabi, we set off  in our chauff er driven 4x4 into 
the desert. Although it’s a two-hour drive, the time is passed in 

comfort with in-car Wi Fi and mini TV screens.  
We have a surprise stop planned en route for Phil, as we visit the Rainbow 

Sheikh Museum, renowned for its magnifi cent car collection from across the 
globe, including a collection of Mercedes in rainbow colours – hence the 
museum’s name.

We arrive at the resort and we’re inspired by the glorious Arabian décor that 
channels one of the world’s most ancient cultures.

Th e luxury accommodation features earthy hues combined with lush Middle 
East fabrics and jewel-embedded silver and bronze chandeliers. 

Accommodation includes the Deluxe Garden Room, combining glorious 
royal Arabic décor with access to the garden area. On the upper fl oor, the 
Deluxe Balcony Rooms refl ect the warmth, richness and splendour of Emirati 
culture. Th e Anantara Suites off er a king-size bedroom, separate living room 
and the option to connect with a twin bedroom for families. 

After check-in we’re shown to our one bedroom Anantara Pool Villa with 
views of the sands as far as the eye can see, along with all of the comforts you 
would expect from a fi ve-star plus resort from the Anantara brand. 
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Floor-to-ceiling doors open out onto a gazebo patio 
and pool with a double lounge bed under a woven 
canopy with pillows. Inside we have a separate lounge 
area, dining and small kitchen area with mini bar 
and general refreshments. Two and three bedroom 
villas are also available. Amenities include bathroom 
with oversized round tub and rain shower, fl at-screen 
TV with DVD player, media box, Nespresso coff ee 
machine, air-conditioning and work station with 
complimentary Wi Fi.

Th e exclusive collection of Royal Pavilion Villas is the 
epitome of luxury, off ering understated sophistication 
and Arabian elegance.

We dine at the Suhail – an up-scale grill restaurant with 
the best cuts of beef from all over the globe. Th e menu 
off ers an array of fi ne foods. I opted for the symphony of 
Omani lobster and scallop, jumbo lump crab meat, fresh 
coriander and citrus glaze, rambutan, roasted cashew, 
coconut & red curry ice cream – simply amazing. 

Th is was followed by a trilogy of lamb ras el 
Hanout spiced rack, crispy tenderloin ‘spring roll’ 
slow cooked boneless ribs, Arabic lentil puree, and 
garden baby vegetables. All was perfectly cooked and 
complemented by chocolate fondant and homemade 
vanilla ice cream. 

Al Waha, or ‘Th e Oasis’, serves as an all-day dining 
haven of gastronomic delights. Visit Ghadeer restaurant 
and unwind with a refreshing drink as you savour 
light meals by the pool during the day. By night it’s 
transformed into a romantic retreat, off ering a shisha 
lounge and a menu of local and Mediterranean-inspired 
signature dishes. Or relax at Al Liwan – the lobby lounge 
– as you savour a delectable collection of Arabian coff ee, 
mint teas, pastries and locally grown Liwa dates.

Dinner at Al Falaj is set outside in the desert 
with carpets and low furniture – a true Abu Dhabi 
traditional option with cold meze and Arabic BBQ. 
Anantara also off ers a personal dining-by-design 
experience – dining under the desert skies, around 
blazing camp fi res with soft rugs to relax on.

Th ere’s plenty of exciting things to experience during 
your stay. Area excursions include desert walks, horse 
riding, or 4x4 dune adventures, while the resort itself 
off ers a fully equipped gym, tennis and yoga and 
meditation sessions.

We have planned a sunset camel trek and falcon visit. 
Driven over the dunes in a 4x4, we meet our four-legged 
friends and with our guides we set off  for a 40 minute 
trek through the desert. Th e scenery is breath-taking. 

Th e Spa at the Royal Pavilion Villas by Qasr Al Sarab 
off ers a private sanctuary. Th ere are four luxurious 
couple treatment suites, one Vichy room, a traditional 
Moroccan Hammam and ice room.  Afterwards, relax 
on the exclusive secluded outdoor terrace. Choose 
from a massage menu that celebrates Arabia’s ancient 
therapeutic wisdom combined with the timeless 
wellness techniques of Asia and beyond. Th e Spa uses 
the leading British skincare brand Elemis and Arabian-
inspired Shiff a products, as well as the signature 
Anantara Spa range.

Our stay at the Qasr Al Sarab Desert Resort by 
Anantara was truly luxurious and certainly memorable. 

Travel
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Room with 
A View…
It’s the launch of Th e Shard’s latest 
resident the Shangri-La Hotel and 
General Manager Darren Gearing 
shows us around

We’re told that good things come to those who 
wait, and after hearing the plans for the Shangri-
La Hotel at Th e Shard we’re inclined to believe 
them. Despite a delay of more than a year, one of 

London’s most eagerly anticipated hotels opened its doors this May 
2015 and it is set to raise the bar for hotels in the capital. It shouldn’t 
be too diffi  cult though, it is the tallest hotel in Western Europe and 
the fi rst high-rise hotel in London.

“We’re thrilled to be opening our doors in London after a number of 
years of planning and preparation,” said Darren Gearing, Executive 
Vice President and Hotel General Manager of Shangri-La Hotel, 
at Th e Shard, London.  “Being located within the tallest building 
in Western Europe designed by celebrated architect, Renzo Piano, 
the hotel boasts a sweeping 360 degree view of London. I truly 
believe they are unrivalled in London. “As well as off ering unrivalled 
views and unique hotel and restaurant features, we believe our main 
off ering is the Shangri-La service experience,” he added. “Our well 
established culture of off ering genuine hospitality from the heart is 
something we are absolutely committed to.” 

Located on the South Bank of the River Th ames in the 306-metre-
high, glass-clad Shard, the hotel will be the Hong Kong-based luxury 
hotel group’s third in Europe, following debuts in Paris in 2010 and 
Istanbul in 2013. “We have been successful in achieving this in Paris 
and Istanbul, so naturally in London we want every guest interaction 
to be a delightful moment,” said Mr Gearing.
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Th e hotel occupies fl oors 34 to 52 of Renzo Piano’s iconic skyscraper and open 
in a number of phases. Th e guest rooms and suites on the upper-most levels along 
with all banquet space on level 34.

“Whilst we’re an international company, we continue to pay respect to our Asian 
heritage and because of this we opened 6th May 2015, a signifi cant date as it’s an 
auspicious date in the Chinese calendar,” said Mr Gearing. “We’ve even researched 
the luckiest time of day to commence our opening ceremony and ribbon cutting.”

Two of the hotel’s wining and dining venues; Tīng, serves locally sourced 
produce with a hint of Asian fl avours in the restaurant, and authentic Asian 
specialities and two unique afternoon teas in the lounge. Láng, the patisserie 
and artisan deli on the ground fl oor, will showcase a selection of Shangri-La 
signature cakes and savouries for eat-in or take-away. Also, Gong, London’s 
highest champagne and cocktail bar and Level 52 holds the hotel’s 24-hour gym 
and infi nity pool. “Th e view from the infi nity pool - the highest pool in London 
- is something quite extraordinary,” added Mr Gearing.

“Th e design concept for the hotel is refl ective of a contemporary iconic hotel with 
Oriental touches. Design elements of both East and West are in a seamless fusion 
with the need for functionality, we expect this to be a very busy hotel. Our public 
areas have some stunning feature artwork on display, complemented by the fl oor-
to-ceiling windows, which infuse light throughout the hotel from every direction.  

“Because of Th e Shard’s shape, each of the spacious guestrooms and suites, 
which average 42 square metres, is individual in layout and design,” he added. All 
202 guestrooms and suites also feature fl oor-to-ceiling windows and unrivalled 
views across the city, marble-clad bathrooms with heated fl oors, Acqua di Parma 
toiletries and mirrors with integrated television screens. Views to the north will 
overlook the City and iconic landmarks such as St. Paul’s Cathedral, Tower 
Bridge and the Houses of Parliament, while southerly vistas take in the sights of 
Kent, Surrey and Sussex.

“Th e hotel’s inspiring views will connect emotionally with guests, while our 
service hallmarks will position the hotel at the forefront of the world’s fi nest 
hotels,” concluded Mr Gearing.

www.shangri-la.com/london
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Sailing the
Silversea’s... 
Waterfront experiences a 
magnifi cent cruise across 
the Mediterranean on the 
luxurious Silversea, Silver 
Spirit ship 

Silversea Cruise was born with a vision to 
create a new category of luxury cruising 
with smaller ships that are able to slip 
into the smaller, more exotic ports 

worldwide.Owned and operated by the Lefebvre 
D’Ovidio family of Rome, t he cruise line now 
has a fl eet of eight ships sailing to more than 800 
destinations on all seven continents – more than 
any other cruise line.
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Waterfront experienced a trip on the fl agship 
Silver Spirit aboard Silversea Voyage 5433: Athens 
to Civitavecchia, Romewith some stunning stops 
along the way including Santorini, Limassol, 
Antalya and Crete.

To ease us into the Silver Spirit lifestyle our 
personal butler appears and unpacks our luggage. 

Our suite is luxurious with ensuite bathroom with 
shower/bath and fi ne wood vanity unit, king size 
bed, walk-in wardrobe and lounge area overlooking 
our private balcony. All of the accommodation 
options are very spacious. Suites include the Vista 
Suite with large picture windows off ering panoramic 
ocean views, Silver Suite; stylish, sophisticated and 
comfortable with larger verandas, and the Royal 
Suite; ideal for entertaining with ample space. Th e 
Grand Suite is expertly designed and feels like a 
home-from-home, the Owners Suite is a stylish 
apartment and fi nally the Veranda Suite is Silversea’s 
signature with sitting area, twin or queen sized bed, 
marbled bathroom, full sized bathtub, separate 
shower, walk-in wardrobe and fl oor-to-ceiling glass 
doors opening onto a private furnished teak veranda. 

Th e breakfast buff et serves continental full 
breakfasts, pastries, smoked selection of fi sh and 
meats, mixed fruits plus all the usual goodies such as 
waffl  es and pancakes. 

Dining aboard Silver Spirit is as fi ne as can be 
with fantastic signature restaurants. Th e Restaurant, 
sparkling with silver, crystal and candlelight, 
is the main dining room serving contemporary 
international cuisine and faultless service. Meanwhile 
the Pool Bar and Grill is casual and convenient 
with healthy menu options. In the evenings it’s 
transformed with white table cloths and a volcanic 
rock is placed upon your table to grill seafood and 

prime meats yourself – to be enjoyed under the stars. 
La Terrazza serves a divine selection of Italian 

cuisine á la carte-style, while Th e Seishin Restaurant 
off ers Asian fusion cuisine. Le Champagne is the 
only Wine Restaurant by Relais & Châteaux at sea, 
and our favourite on board. Here fi ne wines are 
complemented by a set tasting menu of regionally 
inspired dishes in an intimate and elegant setting.

Th e Art Deco-inspired decor of Th e Star’s Supper 
Club elegantly recalls the supper clubs of the 1930s, 
and transforms into a live music, dancing and 
nightclub-style venue in the evenings. Bookings for 
signature restaurants are recommended.

Facilities on board include a library, designer 
shopping boutique, card room/conference room, 
casino, spa off ering Elemis therapies, and thebeauty 
salon off ering hairstyling and manicure/pedicures. 

For entertainment, guests can try cooking demos, 
language classes, the Show Lounge;  hosting 
everything from full-scale production shows and 
classical soloists to cultural entertainment and 
feature fi lms, Observation Lounge, the Panorama 
Lounge for an uninterrupted view of the day’s 
destination and the Connoisseur’s Corner, perfect 
for those who appreciate good cognac or premium 
cigars. Th e ship also boasts golf putting and a 
fi tness centre. 

Booking excursions in advance for tours at your 
destinations is defi nitely worth it. After exploring 
ashore, afternoon tea on board is a must. With the 
days taken care of, your evenings can begin at the 
aft of the ship with cocktails and a choice of bars to 
indulge your favourite tipple. 

With such grandeur and glamour, if you’re looking 
to cruise in style and elegance Silver Sea has to be at 
the top of your list.

The Maruzza 
Foundation 

Maruzza Lefebvre D’Ovidio was 
just 40 years old when she passed 
away in 1989. During the months of 
her illness she experienced the huge 
diffi  culties faced by individuals and 
their families coping with incurable 
illness and expressed a desire to help 
others. In 1999, the Fondazione 
Maruzza Lefebvre D’Ovidio Onlus 
was established with the aim of 
realising Maruzza’s dream of providing 
assistance to those who need it. Today 
Th e Maruzza Foundation is primarily 
focused on the diff usion of palliative 
care for children with life limiting and 
life threatening illness. You can donate 
online – secure credit card transactions 
can be made here www.maruzza.org

TravelTravel

www.silversea.com
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Royal Hospitality 
Waterfront visits Th e Goring, recently 
refurbished and beautifully located in the 
very heart of London’s Belgravia

The Goring, in Belgravia, Central London, opened in 1910 by Otto 
Richard Goring and today stands out from the crowd as the last 
family-run, fi ve-star luxury hotel in London, now headed by the 
fourth generation, Jeremy Goring. Th e hotel is fi t for royalty with 

the highest level of personal service and elegant accommodation – no doubt 
the reason why Th e Goring was the choice of stay for Kate Middleton and her 
family during her wedding to Prince William in 2011. Royal guests who have 
also chose Th e Goring include Th e Royal family of Nepal, Crown Prince and 
Princess of Norway and Princess Kitiyakara of Th ailand. 
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Th e Goring recently closed its doors to undergo a major 
refurbishment, the fi rst time the hotel has closed in its 
105 year history – it even stayed open during World 
War I and II. Just in time to celebrate its 105th birthday 
in 2015, Th e Goring reopened with the Duchess of 
Cambridge attending.

We arrive just fi ve days after the reopening. Th e 
hand-painted wallpaper throughout the entrance of 
the reception gives a sense of fantasy and the whole 
ambience is very ‘English countryside’ with its luxury 
appearance. Th ere are lions, unicorns and walruses 
on the walls, all characters depicting members of the 
family and the team of Th e Goring – Th e Duchess 
of Cambridge hand-painted a section of the wall 
during her visit.

We’re met and shown to the drawing room where 
afternoon tea is being served with the clinking of 
china and the chatter of ladies and gentleman, and 
with our tea on its way we soak up the atmosphere. 

Our suite is elegant and impeccably English, with a 
sitting room, open marble fi replaces, large windows, 
crystal chandeliers, and fi ne craftsmanship detail in the 
wardrobe, writing desks, luxurious furnishings and the 
Gainsborough silk fabrics, blending the rich colours 
seamlessly together. 

Other suites include Th e Junior Suite –featuring 
state-of-the-art technology and Th e Royal Suite – 
with handcrafted bespoke pieces, and even a fi ne art 
painting in the shower. 

We dine at Th e Dining Room at Th e Goring, one 
of the most admired restaurants for fi ne dining in 
London. With chef Shay Cooper, the colourful and 
delicious dishes attract dining guests from Belgravia 

and beyond. I opted for the dover sole with potatoes 
and spinach whilst Phil enjoyed the roast best end of 
Romney Marsh lamb with rosemary jus,with wines 
from across the globe that are paired perfectly with the 
food by the knowledgeable sommelier. For dessert we 
choose a delicious caramelised apple tart and an Eton 
mess. For the fi nale we have coff ees and petit fours 
in the traditional bar. With its dark, oaky feel and 
luscious surroundings we imagine ourselves back in old 
England where rooms had drama, food was fi ne and 
service was for the aristocracy. Treat yourself to caviar 
from Oscietra 30gms, £30 to Beluga 100gms, £600. 

Th e Bar & Lounge off ers a warm and lively 
atmosphere with a wide selection of drinks. Choose 
from a vast selection of vintage Champagnes and 
reserve malt whiskeys or wines from Th e Goring 
Cellar’s impressive collection. Bar manager Brian 
Kinsella and his team of experienced bartenders are 
on hand to create an exciting selection of signature 
cocktails or the classics. Th e Veranda perfect for a light 
lunch with views of Th e Goring Gardens, is the largest 
private garden space of any fi ve-star hotel in London 
and leads on from Th e Bar & Lounge’s Terrace. 

So ends our time here and we’re so sad to leave 
Th e Goring. Th ey simply love to indulge guests and 
make them feel at home, and after 105 years, they 
still continue to surprise and delight even the most 
frequent of guests. I feel we will be back to visit this 
wonderful hotel very soon.

www.thegoring.com
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Four Seasons Style
Experience the ultimate luxury getaway in a lush island sanctuary at 
the Four Seasons Seychelles 

Set in the heart of a lost Eden, Four Seasons Resort Seychelles off ers an unrivalled luxury hotel experience in 
the setting of a natural jungle. Tree top villas, beautiful deserted beaches and world-class service all combine 
to create something that everybody dreams of – paradise.

Our Hillside Villa off ers breath-taking views, a private pool and pavilion, four poster bed with fl owing 
voiles facing the sea, large open-plan bathroom with the bath overlooking the pool, shower and his and her vanity 
units. Th ere are an abundance of accommodation choices from the guest rooms to the private residences. 

 More suites include Th e Two-Bedroom Presidential Suite, Two-Bedroom Hilltop Ocean-View Suite and the 
Two-Bedroom Ocean-View Suite. Th e Private Residences off er ultimate luxury and are ideal for families or groups 
of friends, with the exclusivity of a private home, ample indoor and outdoor living space, and all with decking and 
private pools. Accommodation amenities feature fl at screen television, iPod docking station, Wi-Fi, air conditioning, 
infi nity edge plunge pools and more. 
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Kannel Bar is a casual indoor-outdoor setting, 
ideal for relaxing and enjoying a light snack, 
lunch, or a delicious coff ee. Th e bar also off ers 
shisha – a traditional Middle Eastern water 
pipe, with accompanying drinks.

Four Seasons Resort fi ne dining, off ered at 
two Seychelles restaurants and two lounges, set 
hillside and beachside off ering a cultural mix of 
diverse fl avours. Th e Kannel restaurant, located 
by the main pool and just steps from the beach, 
adopts an informal atmosphere. Th e dinner 
menu has something to suit all and features a 
selection of Asian and Creole favourites, served 
with Four Seasons fl air. 

Th e ZEZ Restaurant, located in the main 
lobby building on the hillside boasts spectacular 
sunset and ocean views with its open air design. 
Enjoy a full buff et of international dishes, as 
well as an à la carte menu featuring daily specials 
and live stations at breakfast. With European 
cuisine for dinner there are contemporary 
interpretations of classics and original creations 
from the culinary team and delicate preparations 
of local fi sh. Th e elegant ZEZ Lounge is the 
perfect venue to enjoy sushi and sashimi, pre-
dinner cocktails or after-dinner drinks. ZEZ 
off ers a wide selection of wines and cigars.

Waking up to views of the crystal clear waters 
was amazing. It’s another day in paradise and 
we head down for breakfast – a la carte choices 
and full Seychelles buff et, the perfect way to 
begin your day. 

Th ere’s so much to experience during your 
Seychelles stay, such as discovering the single 
best view of Petite Anse Bay from high atop a 
granite plateau, where you’ll sketch the picture-
perfect setting for your own postcard. Enjoy 
nature hikes, Mahé tour – exploring the island 
in the luxury of one of the resort’s BMWs, 
island hopping and for shopaholics there’s a 
stylish boutique located adjacent to the beach, 
housing the Quatre Epices Boutique and Sifani 
Jewellery Shop.

Other activities and services include a kids 
club, water sports, rock climbing wall,helicopter 
tours, local excursions, jungle trekking, fi tness 
centre overlooking the ocean, classes and 
personal training. Th e Spas the place to relax 
and rejuvenate with an array of treatment 
options from facial treatments, yoga and salon 
servicesto signature rituals such as Coco De 
Mer an invigorating passion fruit and Coco de 
Mer body scrub, followed by caviar body wrap, 
then a massage, before a relaxing fl oral bath, 
complemented by bay views and a refreshing 
coconilla drink. 

Overall, our stay at the Four Seasons was 
impeccable. Returning to reality from this 
paradise will prove to be very diffi  cult. 

www.fourseasons.com/seychelles
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Heaven 
on Earth

Hayley Coleman discovers paradise 
at one of Abu Dhabi’s grandest hotels 

Much like its namesake from the novel Lost Horizon, 
the Shangri-La Hotel, Qaryat Al Beri, Abu Dhabi, 
really is a heaven on earth.

Th e majestic golden-white main building holds 
an almost mystical allure as it refl ects in the swimming pool by the 
entrance, and the splendour of Arabic design is all around.

From this aspect alone it’s easy to see why the Shangri-La Abu 
Dhabi holds a glut of awards, including the World Travel Awards 
2009 – Leading Beach Hotel in Abu Dhabi, TripAdvisor Travellers’ 
Choice Awards 2013 – Top 25 Hotels in the United Arab Emirates 
and Expedia Insiders’ Select 2014 – One of the Top Hotels Worldwide.

Located on a one kilometre stretch of private beach overlooking 
the strait that separates Abu Dhabi Island from the mainland, 
and set within a lush garden landscape, the large complex is full of 
Arabic charm and warmth. 

Travel
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Situated between the two bridges of Al Maqta 
and Mussafah leading into Abu Dhabi, it’s a 
10-minute drive from the city’s international 
airport, just fi ve minutes from the golf course 
and the Convention Centre, and 15 minutes 
from the Corniche and the city centre.

Th e hotel is connected by a winding waterway 
traversed by Arabic traditional boats, known as 
abras. Guests can glide through the complex’s 
garden scenery, and even step ashore at the 
neighbouring souk, a traditional Arabian 
market, where you can browse traditional 
artefacts, paintings, jewellery and clothes.

Its 188 luxurious guestrooms, 25 suites, six, 
four-bedroom villas with private pools and 160 
spacious serviced apartments are all furnished 
lavishly in a modern Arabic style. Each room 
has a balcony or a terrace from which you can 
view stunning beach sunsets and silhouettes of 
traditional Arabic domes and minarets. 

Th e hotel’s signature restaurant, Shang 
Palace, provides authentic Cantonese 
cuisine set in traditional Chinese décor, and 
Vietnamese restaurant Hoi An serves up 
fresh, modern fl avours.

Th e holder of numerous awards, Bord Eau is 
a chic French restaurant off ering a la carte fi ne 

dining, while Sofra bld provides a more casual 
all-day dining experience with live cooking 
stations and a wide range of international dishes.

Th e jewel in the crown has to be chic Spanish 
restaurant, P&C by Sergi Arola. In his fi rst 
venture in the Middle East, Chef Sergi Arola, 
who holds two Michelin stars, has taken the 
tapas concept to new levels.

Th e stylish black décor of the dining room stands 
in stark contrast to the crisp white of the P&C Bar 
above. Th is cool, contemporary setting overlooking 
the Arabian Gulf hosts Live DJs, breath-taking 
views of the Khor Maqta and a catalogue of gin 
blends to suit every mood and taste.

CHI Th e Spa at Shangri-La bases its 
treatments around the ancient Chinese 
philosophy of chi. Soothing Hammam, body 
wraps and scrubs, signature massages and facials 
work to rebalance the fl ow of chi around the 
body to maintain well-being and vitality. 

Shangri-La Hotels and Resorts opened its fi rst 
venue in Singapore in 1971. Today, the Hong 
Kong-based company is Asia Pacifi c’s leading 
luxury hotel group, owning and/or managing 
over 90 hotels and resorts.

At the Shangri-La Abu Dhabi, you really can 
lose yourself in a forgotten paradise.

Travel
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Patrick Mavros Silver 
Elephant Pen Holder,

www.williamandson.com

Legends Safe No. 332,
£POA, www.doettling.com

Gold iPhone 6s Diamond
Rockstar Limited Edition,

www.goldgenie.com

Aston Martin DB5 Model,
www.grantmacdonald.com

Bvlgari B Zero 18ct Pink 
Gold and Diamond Bangle,

www.selfridges.com

Ultrasone Edition 5
Limited Headphones,
www.ultrasone-shop.com

Objects Of Desire

F. P Journe Chronometer Optimum,
www.williamandson.com

Serpenti Forever Handbag in Emerald Green,
www.harrods.com

Diamond Set Square Cuffl  inks,
www.deakinandfrancisco.uk

T-Mechanic Pen in Plated Yellow Gold,
www.tfest1968.ch
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www.dubaiworldcup.com

Sport

Meydan heaven
Th e world’s richest horse race is once again set to capture
the attention of the sporting public in 2016

With a $10m purse, the prize money on off er 
for the Dubai World Cup eclipses all the 
other great races, from the Prix de l’Arc de 
Triomphe to the Kentucky Derby. With the 

fi rst race having been held in 1996, it is a relative newcomer to 
the racing calendar. And though it can’t yet boast the prestige of 
the Epsom Derby, or match the soul of Th e Grand National, it 
inevitably manages to attract some of the fi nest thoroughbreds 
the world has to off er. Th e race symbolises the laissez-faire, 
money-no-object approach Dubai has to gaining recognition 
on the world stage. 

Th e race, which takes place Saturday 26th March, is to the 
Middle East what Royal Ascot is to Britain, attracting socialites, 
celebrities, sporting dignitaries and royalty from around the 
world. High fashion and conspicuous wealth is the order of the 
day. Meydan Racecourse, which has hosted the event since its 
completion in 2010, features the world’s fi rst trackside fi ve-star 
hotel, with 284 suites off ering direct, unobstructed views of the 
racing action. Guests can enjoy a panoramic view of the course 
from the hotel’s rooftop swimming pool, unwind in the spa or 
take in a fi lm in the IMAX cinema, with a screen half the size 
of a football fi eld and large enough to show a life-size whale.

Th e Meydan Hotel, always fully booked for World Cup day, 
although a wide spectrum of tickets remain for admission to 
the racecourse, from around £5 (25 Arab Emirates Dirham) for 
general admission, to the AED3750 (approximately £620) First 
Class Lounge, located on the third fl oor of the Grandstand. 
Th e track, which cost an estimated $2bn to construct, can 
accommodate 60,000 spectators. 

Th e Dubai World Cup is, of course, the venue’s marquee event 
and is the culmination of the Dubai World Cup Carnival. Th e 
other meetings in the Carnival, which was established in 2004, 
have often served as a springboard for future entry into races on 
World Cup day.

Th e big race, which takes place on an all-weather track over 
2km, which equates to around 10 furlongs, has never been 
won by the same horse twice, highlighting the high-stakes 
competitiveness of the event. Th e Godolphin team, the private 
stable of the Al Maktoum family – one of the most powerful 
ruling families in the UAE – has proven the most successful in 
the event, with fi ve winners in all. 

It was Godolphin Racing owner Sheikh Mohammed bin 
Rashid Al Maktoum, Vice President and Prime Minister of the 
UAE and Ruler of Dubai, who created the World Cup in 1996. 

No British-owned horse has ever been successful in the race, 
with Richard Hills the only British jockey to claim fi rst place, 
riding Almutawakel, a 44-1 outsider, in 1999. Speaking to the 
media in the Middle East, two-time British champion jockey 
Richard Hughes highlighted the lucrative nature of racing in 
Dubai. Th e Dublin man said: “Th e racing at the Dubai World 
Cup Carnival is second to none and there’s no doubt that come 
March this is where you want to be. 

A number of travel packages are available for those wishing 
to attend the Dubai World Cup. Dubai has become fi rmly 
established with British travellers, both as a major hub for 
those travelling to Asia and Australasia, and as a signifi cant 
destination in its own right. Emirates, which serve six UK 
airports in all, operate six daily fl ights from Manchester Airport.

57



A New Dawn
Hayley Coleman takes a look at the
“sexiest Rolls-Royce ever built” 

Rolls-Royce is a brand which accepts nothing less than perfection, and this is 
epitomised in its latest creation, the Dawn. Th e Rolls-Royce Dawn is a convertible 
like no other. Not only is it the “sexiest Rolls-Royce ever built”, according to CEO 
Torsten Müller-Ötvös, it’s also uncompromising on space and comfort, while 

boasting the serene drive you would expect of a Wraith.
“Our new Rolls-Royce Dawn promises a striking, seductive encounter like no other Rolls-Royce 

to date, and begins a new age of open-top, super-luxury motoring,” says Torsten Müller-Ötvös.
Rolls-Royce’s design and engineering teams had the famous words of co-founder Sir Henry 

Royce in mind with the new Dawn, “Accept nothing nearly right or good enough”.
To them, the standard two by two seat confi guration of most convertibles was not good enough. 

Customers, they believe, are being short changed and the super-luxury open top market is 
populated with models that compromise on comfort and practicality.

Th e vast reduction in leg room for back seat passengers seen in most drop tops is, they say, a result 
of a manufacturer’s inability to package the convertible roof together with boot and rear passenger 
space. In contrast, the Dawn off ers four individual cosseting seats, with no compromise on comfort.

Motoring



“We pride ourselves as creators of fi ne motor 
cars that also serve as social spaces,” says Giles 
Taylor, Director of Design at Rolls-Royce Motor 
Cars, “Th e idea of creating a car like Dawn 
that can be used in comfort by only two adults 
on a day to day basis is anathema. In creating 
Dawn we have accepted no compromise to the 
comfort and luxury of four adults who want to 
travel together in the pinnacle of style.”

Th e new Dawn is inspired by a post-war 
predecessor, the Silver Dawn drophead. Th is 
famous and rare Rolls-Royce name was only 
ever applied to 28 very special drophead bodies 
between 1950 and 1954. Much like the 1952 
Silver Dawn, the new Rolls-Royce Dawn stands 
apart, in featuring 80 per cent unique body panels.

Th e Dawn, available in 2016, is also being 
heralded as the quietest open top car ever 
made. Th is roof delivers a fi rst in convertible 
motoring – the silence of a Wraith when up and 
operating in almost complete silence in just over 
20 seconds at a cruising speed of up to 50kph.

Design-wise, the aim was clear. To do what 
no other car manufacturer had achieved so far 
– make a car that looks as beautiful with its roof 
up as with it down. Th is has been achieved with 
timeless Rolls-Royce design principles together 

with a refreshed vibrancy bringing a new 
level of sophistication and refi nement.

Meanwhile, a re-engineered chassis, 
suspension, air springs and active roll bars 
make this one of the most rigid, smooth and 
agile soft tops in the market. 

Even the Dawn’s tyres have been specially 
developed to deliver that ‘magic carpet’ ride 
expected of every model.

At the heart of the Dawn is the signature 
Rolls-Royce twin-turbo 6.6-litre V12 
powertrain. Coupled with this is dynamic 
accelerator pedal mapping which delivers up 
to 30 per cent increased response at medium 
throttle. Superb driver feedback ensures that 
the car is eff ortless but precise to drive, while 
also providing a great sense of safety.

Dawn presents a suite of discreet 
technologies, key to which is the Spirit of 
Ecstasy Rotary Controller, an intuitive, one-
touch solution that allows the user eff ortless 
access to media and navigation functions. Th e 
Rolls-Royce’s Bespoke Audio System has been 
minutely calibrated to the Dawn to guarantee 
perfect acoustic balance and performance 
whether the roof is open or closed.

Designed to attract a younger, even 
more social customer, and launched as 
roomier, quieter and more seductive than 
its counterparts, it seems a new Dawn is 
truly breaking in the super-luxury drop 
top market.

Motoring
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Fashion 
Overdrive
Prestigious motor fi rm Rolls-Royce 
has unveiled its most luxurious and 
bespoke model yet with ‘Wraith – 
Inspired by Fashion’.

In the latest in its ‘Inspired by’ series, the new Wraith is one 
of the most bespoke motor cars in the world, incorporating 
elements of fi ne tailoring and craft techniques from the 
world of haute couture.

Fittingly, the marque’s fi rst showroom in Conduit Street, 
Mayfair was founded a short step from London’s famous 
centre of tailoring excellence, Savile Row. Here, Sir Henry 
Royce and his partner Th e Honourable Charles Rolls echoed 
the off erings of their illustrious neighbours by providing 
London’s most stylish denizens with the automotive 
equivalent of the fi nest cloths; a perfectly engineered Rolls-
Royce chassis and running gear. Th e customer would then 
call upon their preferred coachbuilder, who would furnish 
the car with personal touches and accessories specifi ed 
perfectly to their requirements.

‘Wraith – Inspired by Fashion’ brings together these 
worlds of high fashion and luxury motoring. A fresh take on 
monochromatic styling, its look is all about strong contrasts, 
ultra-luxe fabrics and couture-inspired detailing.

Th e journey of creating a highly bespoke Rolls-Royce begins 
at the marque’s equivalent of the tailor’s atelier, the Bespoke 
Design Studio at the Home of Rolls-Royce in Goodwood, 
England. Here, the designers hone the aesthetic theme of the 
car, drawing inspiration from colour palettes, materials and 
techniques used in the world of high fashion. 

Giles Taylor, Director of Design for Rolls-Royce Motor Cars, 
commented, “Th is iteration of Wraith provides a canvas for 
materials and fi nishes most commonly associated with the world 
of fashion. Inspiration was sourced from international catwalks 
and bespoke tailors, resulting in an aesthetically stunning and 
sartorially on-point motor car.”

Th e two-tone exterior colour scheme of Andalucian white 
and Arctic white off ers a neutral setting for a choice of accent 
colours, namely jasmine, tailored purple or mugello red. 
Wraith’s signature shoulder-line is accentuated with a hand-
applied feature-line in the chosen highlight colour.

Th e interior colour scheme of the car’s classic Arctic white 
and black is again punctuated with the chosen accent colour.

It can be seen in the embroidered headrests, seat stitching and 
piping, and now features on a striking two-tone composition 
steering wheel. A seamless stitch, a highly complex craft 
technique from the world of fi ne tailoring, was mastered and 
applied to the wheel by the craftspeople in the Leather Shop 
at the Home of Rolls-Royce.
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Th e car’s front and rear door pockets are lined with 
fi ne silks, adorned with an abstract representation of 
the Spirit of Ecstasy with each emblem set precisely at 
fi fty-fi ve degrees to complement the lines of the door.

Th e fi ne wood dashboard – for which the lacquering 
process alone takes a painstaking nine days to 
complete –is elegantly set with a bespoke clock, set 
as a piece of jewellery, styled to emit a pearl eff ect, 
reminiscent of silk fabrics.

Th e contemporary fashion theme is completed 
with the integration of welting, a specialist technique 
most commonly associated with bespoke tailoring. 
Presented as a colourful silk strip, the welting stylishly 
frames Wraith’s signature leather door-panel. 

‘Inspired by’ is a brand new concept in bespoke, 
showcasing the true potential of creativity and 
craftsmanship, and inspiring you to create your own 
iconic version of Wraith. ‘Inspired by Fashion’ follows 
on from ‘Wraith – Inspired by Film’.

Th e Wraith is the most technologically advanced 
and powerful Rolls-Royce in history. Th e remarkable 
success of Wraith in attracting a new generation of 
successful entrepreneurs to the marque has been 
underpinned by a surge in demand for bespoke 
personalisation – 95 per cent of all Wraith motor 
cars left the home of Rolls-Royce with an element of 
bespoke design last year.

FeatureFeature
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CALL +44 (0)203 811 4864 OR VISIT NETJETS.COM 

All aircraft offered by NetJets® Europe are managed and operated by NetJets Transportes 
Aéreos S.A., An EU air carrier. NetJets is a registered service mark. NetJets Inc. is a Berkshire 
Hathaway company. © 2015 NetJets Inc. All rights reserved.

Our fleet of 700 jets flew more than 127 million miles last year – the 
equivalent of 530 lunar expeditions. Whether you are departing for Barcelona, 
Beijing, or Boston, there is a NetJets aircraft and crew awaiting you. 

This is NetJets.
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Jumeirah At Etihad Towers

Opens Pearls

By Michael Caines


